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Nomination of ISSF Officers for 2008 
The Board seeks nominations from among our members. It is important for members to 
bring their expertise to the board positions so the society continues to flourish. A fresh 
perspective helps all members to reach for new possibilities in their own efforts. Please 
place your name for nomination in 2008.  

Membership Dues for 2008 
Your membership dues must be received by 12/31/2007. The dues provide funds to have 
meetings and informative newsletters to help members advance their ideas. Also since we 
are non profit, dues are tax deductible. Returning members pay $60 individual / $70 family. 
We thank you for your cooperation and timely payment, as it reduces our time and expense 
in maintaining a current roster.  

President’s Corner 
The October 6th meeting included a quiz developed by past president Howard Silken to 
determine attendees patent IQ. The program was enthusiastically received by those 
present. The information will be helpful in determining future programs. 

The speaker for the November 3rd meeting will be Mario Anthony Solvi of Success Plus 
International, Incorporated. His subject will be: Positive powerful thoughts lead to positive, 
powerful actions and, when done with repeated consistency and persistence leads to 
success. 

The February 2nd invention exhibit at the Broward County Library to be presented by the 
Inventors Society of South Florida will be held on the sixth floor of the library. At the same 
time, there will be a piece of moon rock that was donated to the library that will be on 
display in the same area. We will tie the development of space travel innovation to the 
inventing process. We look forward to having a healthy number of entries on display. 

Regards,   

Albert Newman 
4th Quarter Publicity = 1st Quarter Prosperity 
As the year 2007 starts to wind down, many businesses and entrepreneurs are making 
plans and budgets for the year 2008. Those plans could include anything from setting up 
goals for new products to preparing marketing, sales and PR/publicity campaigns. When it 
comes to your publicity plan, WHEN you launch your campaign can be just as important to 
what and how you launch. 

HOLIDAY PUBLICITY OPPORTUNITIES: 

If your product/business lends itself to increased holiday sales, the next few weeks are a 
perfect time to get a publicity campaign launched – given the right media targets. Many 
holiday issues are already been laid out for magazines, and many other media outlets are 
feverishly seeking information/pitches on innovative stories for the holidays. Some media 
outlets even reorganize or beef up staff around the holidays to allow for an increase in 
stories on products. Have your publicist help you take advantage of this increased media 
opportunity. 
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PLANTING PUBLICITY SEEDS NOW FOR 1ST QUARTER RESULTS: 

Some business owners may be of the mindset: “I think we’ll wait to launch a publicity 
campaign until after January 1st.” The problem is -- if you wait to launch your publicity 
campaign until the first of the year hoping for a quick media interest blast in January, 
you may be in for a quiet month. Keep in mind most media outlets have editorial lead-
times of a few weeks to 6 months. Also, what some entrepreneurs don’t realize is this. 
Because of the increasing number of publicity pitches media outlets receive, anything 
you send out is subjected to what I call the “media digestion period” – simply put – 
that is a period of time (sometimes weeks, sometimes months) that it takes media 
outlets to:  

1. See/understand your release and decide if they are interested; 

2. Find space/time in their editorial calendar to place the article/news story/show 
segment. 

The potential placement is also directly dependent upon how quickly and efficiently 
your publicist or PR agency can help the media secure the placement. Media relations 
is crucial. Your publicist’s job is to make the reporter/editor/producer’s job as easy and 
as effortless as possible - which will lead to quicker and more numerous placements 
for your business. 

When it comes to publicity pitches, the facts are: placement is totally up to the 
discretion of the particular media outlet; and very few media responses are 
immediate. I have in fact had media outlets respond even before the media release 
seemed to settle in the fax machine tray. Conversely, I also had one media outlet that 
responded 17 months after a pitch. (I had to ask the reporter what the YEAR was on 
the release!) NO placement is guaranteed, but you can definitely increase the odds. 
Even if your product/business if a dead-on perfect match for a media outlet’s editorial 
profile, you are not guaranteed placement without some hard work and media 
relations. That’s why timing of your publicity pitch is so critical. Have your publicist get 
your pitch to the media, allow the editorial staff to digest it a bit, and strategically and 
professionally “rattle the cage” over the next several weeks to generate as many 
placements as possible. 

What we are trying to do is plant seeds in media outlets’ editorial garden so they will 
bear fruit -- in the form of articles/show placements -- continuously over the next 
several weeks and months. Like the plant that comes from a seed, publicity 
placements can also grow roots and lead to other arterial media placements in other 
media outlets. Given the right tending, the publicity seeds you plant over the next few 
weeks/months will indeed germinate and you’ll reap a wonderful harvest for your 
business well past the first quarter of next year. 

Todd Brabender is the President of Spread The News Public Relations, Inc. His business 
specializes in generating media exposure and publicity for innovative products, businesses, 
experts and inventions. www.spreadthenewspr.com; todd@spreadthenewspr.com; (785) 
842-8909  

Simplifying the Research Process 
SparkIP.com is a data-rich exchange designed for scientists/inventors, universities, 
government labs, corporations, patent attorneys, and anyone doing research on 
patented or emerging technologies. As you search on technologies, inventors, 
organizations or other terms, you will be introduced to SparkCluster maps which are 
designed to give structure and context to the vast amounts of information available. 

The Inventors Society of 
South Florida, Inc. is a 
501(c)(3) organization. 
 
Mission Statement 
To provide a forum that fosters 
creativity, freethinking and 
education that will help further 
our members’ innovations. 
 

 
 

Officers & Board Members 
President: Albert Newman 
Vice President: Marvin Greenhut 
Secretary: Joanna Zaremba 
Treasurer: Lucy Pettersen 
Founding President: Robert 

White 
Director: Alvin Blum and Richard 

Loughlin  
Membership, Education and 

Goodwill Ambassadors: 
Howard and Paula Silken     

Member Liaison: Joanna 
Zaremba  

Publicity: Tommy Jenkins and 
Eva Thomas 

Public Relations: Eva Thomas 

Contacts 
Richard Loughlin in Stuart:   

772-287-2224 
Howard and Paula Silken in 

Delray Beach:               
561-496-1140 

Joanna Zaremba in Broward Co: 
954-486-2426 
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SparkClusters are self-organizing and self-naming, ensuring that the maps reflect the 
latest trends in innovation. Today, there are over 49,000 SparkClusters on 
SparkIP.com; and each month, new ones will form as the innovation landscape 
evolves.  

For more information, use a search engine to find the article Startup Launches 
Intellectual Property Website, written by Rick Merritt.  

Choosing an Idea and a Market for It 
Don Debelak offers articles to help you choose an idea and determine the right market 
for it. Visit www.dondebelak.net/index.php?page=Online_Articles and scroll down 
to the relevant subheadings for the articles identified below:  

• Developing a Great Business Model 
• Who Will Be Your Best Customers? 
• Which Distribution Channel is Your Product Best Suited For -- Parts 1-4  
• Gel Factors - Parts 1-3 (Great Customers, Easy Sales and Long Life)  
• Launch Your Product in Catalogs 
• How to Break Into Big Markets 
• Catalog Success Story 
• Selling at Fairs and Shows 
• How to Make the Most of Your Idea 
• Have You Considered Trying a Different Idea? 
• How to Reach Out to New Customers 
• How to Use Your Personality to Your Advantage 
• Do Market Research So You Don’t End Up Broke 
• Your Inventions Aren’t the Only Way 
• Can Your Product Realistically Succeed? 
• New Invention Ideas  

You will find that the articles at Don Debelak’s website are listed by topic including 
dealing with competitors, licensing, outsourcing, prototypes, product evaluation, how to 
read the market and twenty other categories. Visit www.dondebelak.net/index.php? 
page=Articles_by_Don and find the help you need.   

Toy Challenge – Student Competition 
The Sally Ride Science program provides students in grades 5 to 8 with an opportunity 
to develop engineering and design skills by creating a toy to compete in the fifth-annual 
Toy challenge. A team may consist of both boys and girls but at least half of the 
members of the team must be girls. The team finds an adult coach. Prizes include a trip 
to Space Camp. The deadline for submission is November 30, 2007. For details, visit 
www.toychallenge.com.  

How to Find a Packaging Supplier 
Joann Hines, Packaging Diva, wrote How To Find A Packaging Supplier For Small 
Quantities. In the article she cited several websites: www.uline.com (sends catalog), 
www.nacd.net (a professional association) and www.webpackaging.com (innovative 
packaging), among others. For more information about packaging, visit 
http://packagingdiva.com, where you will find dozens of articles to answer all of your 
questions on packaging.  

Membership 
The Inventors Society of South 
Florida (ISSF) membership 
application form is available 
online at www.inventorssociety 
.net/appform.pdf. Annual 
individual membership dues are 
$60. 

Members are entitled to all that is 
offered by the ISSF: events, 
meetings, contests, prizes, 
awards, nominations, and 
networking. Members also benefit 
from a monthly newsletter full of 
important information, tips, 
publications, Internet sites and 
expositions. 

Membership is the primary 
source of funds to the ISSF, 
without which, it is difficult if not 
impossible to hold meetings, 
send newsletters, hold special 
events, and maintain an Internet 
presence.  

Newsletter Submissions 
If you have something you'd like 
to see in the newsletter, please 
discuss with or send it to 
cever@earthlink.net. If it is 
something that has to be copied, 
please send the original or a high 
quality copy. If you need the 
original document returned, 
please note this in the 
submission package.  

Please remember that the 
newsletter is black print only. 
Submissions that have color 
(especially over text, i.e. words in 
a colored box) may not be 
usable. Try to keep submissions 
simple and basic.  
 

 

Researching the 
Inventions Market 
Market research is one of the 
most essential steps in the 
product development process. 
Yet, it's also the step most 
commonly skipped. By ignoring it, 
you may be missing out on 
feedback critical to your product's 
success, as well as an accurately 
defined target market. Want to 
know if your new product will be a 
hit? Read Researching the 
Inventions Market by Tamara 
Monosoff. Use a search engine 
to find the article by title & author.
  

 

Continued from page 2 



 In getting invo
Patent Strategies in Light of the New Rules 
The latest rules from the US Patent and Trademark Office (USPTO) are quite 
sweeping. The new rules have several facets. On one hand, the USPTO is limiting 
the number of continuation and continuation in part applications, as well as requests 
for continued examination (RCE). On the other hand, the USPTO is limiting the 
number of claims you can have by forcing the applicant to file an Examination 
Support Document if you exceed the claims.  

Another twist is that the Examination Support Document may be forced where two 
applications are filed nearly simultaneously. The USPTO may assume that they cover 
the same patentable material and force an Examination Support Document unless 
you can prove that the applications do not cover the same material.  
Russ Krajec, a registered patent attorney, engineer and inventor with over 20 United 
States patents, explains his approach to these situations in his article, Patent 
Strategies in Light of the New Rules. Use a search engine to find it by title and 
author, or visit his website at www.krajec.com. Spend a few minutes perusing other 
categories of information including the USPTO.  

Inventions & Innovation 
For individuals or small businesses, developing an energy-saving invention can be 
difficult. The U.S. Department of Energy's (DOE's) Inventions and Innovation (I&I) 
offers financial and technical support to inventors and businesses for promising 
energy-saving concepts and technologies. I&I selects technologies to receive grants 
through a competitive process. 

At present, I&I has no funding for its activities in fiscal year 2007, so it has 
announced no upcoming funding opportunity solicitations. I&I accepts proposals only 
during open solicitations. Please continue to visit the I&I website (www1.eere. 
energy.gov/inventions) and click the Financial Opportunities tab for information 
about any upcoming solicitations.  

JPL Annual Invention Challenge 
The JPL Annual Invention Challenge is ready for its tenth year. The title for this year's 
contest is the Play a Song contest. The objective is to create a device that is capable 
of performing two tasks. The first task is to replicate a C Major scale. The second 
task is to play at least the first ten notes of a recognizable song of your choice in 
proper pitch, tempo, and meter. 

The annual event is a friendly, yet challenging competition open to JPL employees 
and contractors, their family members, and students from local middle and high 
schools. Each year, a different engineering challenge is selected. The goal of the 
Invention Challenge is to show students that math, science and engineering can be 
fun. Visit http://education.jpl.nasa.gov/inventionchallenge for rules, registration 
and contact information.  

Expand Fossil Fuel Reserves 
Come up with a novel way to expand U.S. gas, coal and oil reserves in an 
environmentally responsible manner to compete for a gold medal, citation and 
$10,000. For nominations procedures, contact: Awards Officer - FE-72, Office of 
Fossil Energy, Attn. Fred Glaser, U.S. Dept. of Energy, Washington, DC 20585; 301-
903-2786.  

ISSF Meetings 
 
ISSF meets at 1:00 pm on the first 
Saturday of each month at: 

Ligi Tool & Engineering, Inc.  
3220 SW 15th St. 
Deerfield Beach, Florida 33442 
877-523-6693 
www.ligotool.com 
 
From the Florida Turnpike: Exit at 
Sample Rd, Exit 69; turn right on 
Sample Rd (East); left on Powerline 
Rd; and right on SW 15th St (past 
the first stoplight on Powerline Rd, 
look for two cement towers and the 
ModComp sign). 
 
From I-95 Southbound: Exit at SW 
10th St, Exit 40; turn right SW 10th St 
(West); left on Powerline Rd; left on 
SW 15th St (look for two cement 
towers and the ModComp sign). 
 
From I-95 Northbound: Exit at 
Sample Rd; turn left on Sample Rd 
(West); right on Powerline Rd; and 
right on SW 15th St (past the first 
stoplight on Powerline Rd, look for 
two cement towers and the 
ModComp sign).  
 
From I-75: Exit at the Sawgrass 
Expressway (Route 869); go to the 
end of the expressway and continue 
east on SW 10th St; turn right on 
Powerline Rd and left on SW 15th St 
(look for two cement towers and the 
ModComp sign). 
 
Contact: 

Howard Silken at 561-496-1140 
silkhandp@aol.com 
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IP Law Briefs 
Very important changes in the 
Patent Office rules concerning 
claiming and continuation 
applications go into effect 
November 1, 2007. More on 
these new rules in the coming 
issues of the IP Law Briefs 
newsletter. If you wish to be 
added to the emailing list, please 
send your email address to 
ipbriefs@connorspatentlaw 
.com.  

Be Careful With PPA 
There are reasons why you might 
want to file a provisional patent 
application, but saving money is 
not one of them. Read Be Careful 
with Provisional Patent 
Applications, written by Michael 
Lechter, an expert in the field of 
intellectual property and an angel 
investor. Use a search engine to 
find the article by title and author. 

 

PPA 
Filing a provisional patent 
application (PPA) guards against 
rip-offs while buying time to file a 
regular patent application. It 
allows an inventor to claim 
"patent pending" status for the 
invention for 12 months, but 
involves only a small fraction of 
the work and cost of a regular 
patent application. Use a search 
engine to find the article, 
Provisional Patent Applications: 
The Quickest Way to “Patent 
Pending”, or visit 
www.nolo.com.  

Nolo empowers you and saves 
you money whenever the law 
touches your work, life or 
finances. Nolo is the nation's 
oldest and most respected 
provider of legal information for 
consumers and small business. 

 

Sales Strategy 
Part of your sales strategy must 
involve finding the most effective 
way to link your product with your 
target market. Tamara Monosoff 
explores direct sales or network 
marketing, school fundraisers, 
promotional partnerships, flea 
markets and swap meets, 
consumer trade shows and 
vending machine sales in her 
article, Thinking Outside the Big 
Box. Her article includes useful 
links for these methods. Use a 
search engine to find the article 
by title and author.  
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News From Cathy’s Desk 
I received an email from an attendee of the last meeting who requested that inventors be 
informed of the benefits and issues with a Provisional Patent Application (PPA). You can, 
by filing a provisional application, establish an early effective filing date for a patent claim 
and avoid an impending statutory bar to patentability.  

A Provisional Patent Application is useful when there is a real-time crunch. However, 
there is significant risk that some necessary detail may not be included or described with 
sufficient clarity. A provisional application can also be used to "timeshift" the term of the 
patent. Learn more about these situations by reading Michael Lechter’s article, Be 
Careful with Provisional Patent Applications and visiting www.nolo.com, both cited in the 
sidebar on this page.  

Also, visit http://patentwizard.com/htmls/support.htm and scroll down the page to find 
questions and answers about the PPA. 

Moving along, the upcoming inventor expo at the Broward County Main Library on 
February 2nd is being organized for the benefit of inventors. To help you prepare, please 
read Tamara Monosoff’s article, Taking Your Invention to a Trade Show. Many of her 
recommendations for a trade show event are useful for the inventor expo. She offers 
‘making the most of your booth’, ‘working the show’, ‘tools of the trade’ and ‘can’t miss 
tips’. Use a search engine to find the article by title and author. 

Looking forward to the next meeting of the Inventors Society of South Florida, there will 
be a drawing for attendees to win free documents:  

• 2007 Consumer Action Handbook (from www.ConsumerAction.gov) 

• 1001 Free Goodies (that the government gives away to anyone) 

• From Invention to Innovation (from the Dept of Energy, 52 pages)  

• A CD of Ed Zimmer's www.TENONLINE.org that contains over 1000 pages of 
valuable information for inventors.  

 

 

 

 



Events Calendar 
Visit www.entrepreneur.com 
/sprint411 to find a monthly 
calendar of events. Click on the 
calendar to select the month and 
day, and then click View Full Event 
Listing below the calendar. Be sure 
to read through the list to get fresh 
ideas on marketing your invention. 

 

Wooing Angel Investors 
1. Research the investors. 
2. Don’t expect funding 

immediately. 
3. Network. 
4. Build long-term 

relationships. 
5. Update your long-term plan. 
6. Treat investors as potential 

mentors.  

Working with Customs 
The members of the anti-
counterfeiting committee of the  
Association des Industries de 
Marquee (AIM®) have set out in a 
document the elements of best 
practice for IP right holders when 
dealing with custom authorities.  
Visit http://www.wipo.int/sme/ 
en/best_practices/pdf/code_best_
practice.pdf and print the two-page 
list.  

Innovation Guide 
The United Kingdom’s Department 
of Business, Enterprise & 
Regulatory Reform has created the 
60-Minute Guide to Innovation: 
Turning Ideas Into Profit. This guide 
is designed to help businesses grow 
and thrive in the modern climate of 
change and growing competition. In 
Section 9 on ‘Help and 
Encouragement’ it also focuses on 
intellectual property. Find the guide 
at www.berr.gov.uk/files/file34902 
.pdf.   

Inventors Alliance 
Inventors Alliance in Mountain View, 
CA offers a newsletter that gives 
advanced notification of events, 
videos and other inventor related 
events. For inventors who want 
another source of information or 
who want to see the expert, peruse 
the video offerings and invest a few 
dollars in education that swill save 
you time and money in the long run. 
Contact Inventors Alliance at 877-
468-3689 or visit 
www.inventorsalliance.org.  
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Products & Services 
 

Reinventing the Inventor 
Being a successful inventor doesn't stop at thinking up your big idea; you need to 
learn to be a smart businessperson, too. Tamara Monosoff offers several tips in 
her article, Reinventing the Inventor. Use a search engine to find the article and 
learn why these tips are important. Here are her tips: 

1. Hang onto your cash, and research your product’s marketability.  
2. Understand the value of a patent. 
3. Use smart business practices. 
4. Get the word out. 
5. Educate yourself. 
6. Consider licensing.  

Tamara Monosoff is Entrepreneur.com's "Inventions" columnist and the founder 
and CEO of Mom Inventors Inc., a product development and manufacturing 
company. She's also the author of The Mom Inventors Handbook: How to Turn Your 
Great Idea Into the Next Big Thing (McGraw-Hill).  

Patent Office Rule Changes 
The USPTO has placed severe limits on the number of patent claims an application 
can contain; on the number of “continuations” (i.e., patent applications that draw 
priority from an earlier application) that can be filed; and on the amount of 
permissible negotiation with a patent examiner before an appeal must be filed or an 
application abandoned. The hallmark flexibility of the U.S. patent system, in other 
words, has been substantially curtailed.  

Goodwin Proctor discusses theses changes in his article, Patent Office Rule 
Changes Alter the Patent Landscape. Use a search engine to find the article by 
author and title.  

 

Inventor’s Survival Guide 
by Catherine VerSchneider 

A great resource on the  
invent-to-market process! 

For more info and pricing visit 
www.inventorssurvivalguide.com 

"I Have An Idea… " 
by Howard and Paula Silken 

Answers a lot of questions 
for first-time inventors 

For more info and pricing call 561-496- 
1140 or e-mail silkhandp@aol.com 

LIGI TOOL & ENGINEERING, INC. 

for all of your tooling and 
engineering needs! 

Visit us at www.ligitool.com 
or call 877-523-6693 

 

TarpKlip® 
The harder the pull the stronger the hold! 
From manufacturer and patent holder 

Lydia Woods 

Visit www.tarpklip.com for more 
info or email Sales@tarpklip.com. 



Turning to Plan B 
Sometimes even the best 
business ideas need some 
adjustments--or an overhaul. 
Learn how other entrepreneurs 
handled the challenge when you 
read Turning to Plan B, written by 
Sarah Pierce. Use a search 
engine to find the article by title 
and author.   

 

Connecting Buyers and 
Sellers of IP 
www.IPSuperMarket.com is a 
pioneering effort and a 
convenient new way to trade in 
Intellectual Properties. It is a 
unique portal in which sellers can 
list their new software ips, 
patents, codecs or reference 
design, whereas buyers can 
access the variety of software ips 
or codecs, listed on the website.  
  

 

Patent Searching 
Explained 
Jaya Murthy explains patent 
searching in the article, Patent 
Searching: What, When, Why 
and How. Use a search engine to 
find the article by title and author. 

 

 

Ruling Endangers Expert 
Confidentiality 
A federal court in California has 
ordered an expert witness in a 
patent case to be deposed about 
a non-party's trade secrets – 
secrets the expert learned while 
consulting for the company in an 
earlier case and agreed not to 
disclose. Read Ruling Endangers 
Expert Confidentiality, written by 
Robert J Ambrogi to learn what 
should a lawyer do to protect a 
client when retaining an expert.  

 

 

Patent Q&A Booklets 
Download booklets from 
www.wgslaw.com on the 
following topics: 

• IP Litigation 
• IP Transactions 
• Patent Law for Academics 
• Patents 
• Software Patents 
• Trademarks.  

Inventors Society of South Florida Page 7 of 8 

Coming Events 
• Fall VON 2007, 10/29-11/01 in Boston, MA. www.von.com. VON aims to 

educate attendees about the new directions of the IP communications market 
and what companies need to do in order to succeed with the changing 
technology. Executives involved with the marketing, wireless integration and 
network planning will benefit from this conference. 

• SBIR/STTR Fall Conference 2007, 10/29-11/01 in Richardson, TX; 
www.texasone.us. The conference provides information on applying for Small 
Business Innovation Research (SBIR) and Small Business Technology Transfer 
(SBTR) government grants. In addition, attendees will also have the opportunity 
to network with state and federal officials. 

• Chocolate Show, 11/10-11/14 in NYC; chocolateshow.com. This festival 
highlights world class exhibitors and chef demonstrations, complete with a 
chocolate fashion show and tantalizing take-home gifts. 

• LDI Show, 11/12-11/18 in Orlando; www.ldishow.com. As the largest U.S. 
tradeshow and conference focused on technologies for the live entertainment 
industry, industry leaders can see the latest developments and learn the recent 
trends in lighting, audio, special effects and staging technologies. 

• Motor Trend International Auto Show, 11/16-11/19 in Las Vegas; 
www.motortrendautoshows.com. This is the nation's largest automotive 
extravaganza, showcasing the fleet of 2008 models, futuristic concept cars and 
exotics. Also featured are the upcoming SUVs, hybrids and a giant aftermarket. 

 

Lisa Lloyd’s Website: I Can Invent 
 
Lisa Lloyd is a highly successful inventor, coach and communicator. Her experience 
includes:  

• Launching the world’s first Inventor Portal, www.IcanInvent.com  
• Manufacturing and importing products.  
• Hosting a live radio talk show ("Invention Talk Radio").   
• Co-founded the "Inventors Association of Arizona" (a non-profit group).   
• Has been featured as a success on national talk shows like Dr. Phil and 

Ananda Lewis.  
• Written for the Arizona Republic on Innovation regularly.   
• Former President of the Board of Directors the UIA/USA  
• Regularly speaks on the topics related to Innovation and Creative Thinking 

around the country. 
Become a member on her website (www.ICanInvent.com) to:  

• Search for inventions to license  
• Find other inventors and learn from their experience  
• Find patent attorneys, manufacturers and other service providers  
• Find investors for your invention  
• Read Inspiring Blog entries from ICI member Inventors and Service Providers  
• Read questions and their answers posted in the forums by Site Members  
• Find new technologies available for sale or license from Site Members  
• Directly contact ALL our Site Members individually  
• Utilize the Inventors' Rolodex to find service providers and read comments and 

ratings posted on those services by Site Members who have used them.  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

We’re on the Web! 
See us at: 

www.InventorsSociety.net 

_____________________________________________________________________________________ 

Newsletter Disclaimer 
The Inventors Society of South Florida, Inc. (ISSF), a 501(c)(3) organization, provides 
a wealth of information to our members and the general public regarding all aspects of 
the invention experience through its newsletters, website, speakers, etc., however, the 
ISSF does not endorse, suggest or recommend that any of this information may or 
should be relied upon without the user’s own independent investigation and 
evaluation. Further, the ISSF disclaims any responsibility for any financial investment 
and/or legal, accounting, or other professional advice which may be rendered by 
individual officers, directors, sponsors, members, speakers and/or guests, at or as a 
result of contacts made at any ISSF activity, and/or through our newsletters, websites, 
or any other source not specifically stated.  

Inventor Expo at the Broward County Main Library 
All inventors are invited to show their protected invention at the Broward County Main 
Library on February 2, 2008. This early notice is provided to help you prepare. The 
public responds to product demonstrations, videos, brochures, business cards, 
posters, photographs, scale models and hands-on testing, so please determine which 
props will best present your invention to the public. Think about the space you may 
need and any electrical requirements for your props.  

The Board Members are working on the details of the show, including: 

• Whether to become “Friends of the Library” to obtain free refreshments and 
advertising in their magazine. 

• What floors will offer space for inventors. 
• Creating a promotional flyer. 
• Hosting an opinion poll for best presentation. 

Anyone is welcome to go to the library with Eva Thomas (etboca@hotmail.com) in 
November to finalize details with Barbara Miller, Programs & Exhibits Coordinator for 
the library. 

The Broward County Main Library is located two blocks west of Federal Highway on 
the south side of Broward Boulevard. Garage parking is located just east of the library 
and a walking bridge brings you into the library on the second floor. Parking costs $1 
per hour. The expo is planned for 10 AM to 2 PM on Saturday February 2nd.

Inventors Society 
of South Florida 

meets 
  

the first Saturday 
of each month 

 
Join Us On 

 
November 3rd  at 1:00 PM 
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Trends & Technology 
www.timecompress.com is 
your online resource on 
trends and technologies that 
focus on reducing a 
product’s time-to-market. 
 
Stay on top of industry 
developments with articles 
from Time-Compression 
Technologies, check out 
when and where important 
industry events are 
happening and keep up to 
date with the latest industry 
headlines.  


